UM graduate student extends deadline for consumer questionnaires by University of Montana--Missoula. Office of University Relations
University of Montana 
ScholarWorks at University of Montana 
University of Montana News Releases, 1928, 
1956-present University Relations 
7-8-1970 
UM graduate student extends deadline for consumer 
questionnaires 
University of Montana--Missoula. Office of University Relations 
Follow this and additional works at: https://scholarworks.umt.edu/newsreleases 
Let us know how access to this document benefits you. 
Recommended Citation 
University of Montana--Missoula. Office of University Relations, "UM graduate student extends deadline 
for consumer questionnaires" (1970). University of Montana News Releases, 1928, 1956-present. 6076. 
https://scholarworks.umt.edu/newsreleases/6076 
This News Article is brought to you for free and open access by the University Relations at ScholarWorks at 
University of Montana. It has been accepted for inclusion in University of Montana News Releases, 1928, 
1956-present by an authorized administrator of ScholarWorks at University of Montana. For more information, 
please contact scholarworks@mso.umt.edu. 
0  n e w s




Deadline for mailing consumer credit questionnaires to the University of Montana has 
been extended two weeks to enable more prospective respondents to participate in a 
graduate student’s thesis study.
Marshall Prchal (pronounced Percale) of Billings, who is conducting a study on 
consumer spending habits and the uses they make of bank charge cards and other credit 
cards, said many Montanans who received the questionnaires last month have filled 
out and returned the forms.
Prchal, who is working on his master's degree in business administration on the 
Missoula campus, said those who received the questionnaires but haven’t returned 
them to him yet may have until July 20 to mail them in.
"I've had a good response to my study so far," he said, "but I hope that more of the 
Montana consumers to whom I mailed the forms will take a few moments to answer the 
questionnaires and return the completed sheets to me at the University in the self- 
addressed, stamped envelopes provided for the study."
So far the study has shown that "Montanans are very conscious about the availability 
of bank charge cards and similar credit provided by department stores and other 
companies," Prchal said.
He said more than a third of the prospective respondents have returned the question-
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MThose who received the questionnaires were not asked to identify themselves," 
Prchal said, "but some are doing so anyhow, evidently because they have strong 
feelings about their own buying habits."
Prchal said he feels the results of the study should be valuable to consumers as 
well as to banks and department stores because it should reveal a great deal about 
the buying habits of Montanans.
Prchal lives in Billings with his wife and daughter.
